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Introduction

On behalf of CDW-G and Market
Connections Inc., a link was posted in the
February issue of FCW’s SI e-Newsletter
inviting readers to complete an opinion
poll.

Poll results are not scientific and reflect
the opinions of only those individuals who
chose to participate.
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Familiarity with New Business Size Recertification

Half of the respondents indicated being familiar with the SBA’s new rule establishing

business size recertification requirements.

How familiar are you with the Small Business Administration’s (SBA) new rule establishing business size recertification requirements? 3
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Protection or Hindrance?

Almost 60% see the new requirements as more of a burden and potential hindrance for

growth.

Do you think the new small business certification requirements will be… 4
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Company Impact From New Rule

About half believe the new rule will have a negative impact on their company’s

revenue, relationships with current partners, teaming and growth strategy and company

valuation.

What degree of impact will the new rule have on your company’s… 5
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Impact of New Rule of Agency Actions

Over half think it is likely that federal agencies will stop setting aside large contracts for

small businesses for fear of losing credit for those contracts as the company grows.

Over half believe agencies will not pick up future options on contracts for which the

contractor has lost their small business designation.

How likely do you think it will be that federal agencies will not pick up future options on contracts for which the contractor has lost their small business
designation? How likely do you think it will be that federal agencies will stop setting aside large contracts for small businesses for fear of losing credit

for those contracts as the company grows?
6
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Who Will Lose the Most?

Over half of the respondents believe small businesses stand to lose the most as a

result of the new requirements.

Who stands to lose the most as a result of the new requirements? 7
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SBA Procurement Scorecard

Two-thirds of the respondents

indicated no familiarity with the SBA

Procurement Scorecard.

Of those familiar with the scorecard,

over three-quarters believe it will

somewhat or significantly improve

agency accountability of small

business procurement.
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How familiar are you with the SBA Procurement Scorecard? What impact do you think the SBA Procurement Scorecard will have in terms of agency
accountability of small-business procurement?  Will it…
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Respondent Classifications

The majority of respondents are

employed by small businesses.

Over half of the respondents

classified themselves as senior

executives.

How is your organization’s size categorized? Please indicate your primary job function. 9
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About Market Connections, Inc.

Full service business-to-business
custom research provider.

Unmatched expertise in government
markets. Over 15,000 government
employees interviewed since 2003
alone!

Bottom-line business approach.

Roll-up our sleeves partner who
works as part of your team.

Deliver useable, actionable results.
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Our Capabilities

Domestic and international

Telephone and online surveys,

focus groups, in-depth interviews

Attitude, awareness and usage

studies

Customer and employee

satisfaction

New product/service testing

Advertising and collateral testing

Name research
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Market Connections, Inc

13135 Lee Jackson Memorial Hwy.

Suite 380

Fairfax, VA 22033

703.378.2025

www.marketconnectionsinc.com
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Contact Us


